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Introduction

What we now refer to as culture used to be called salvation  

GIFTSfilms.com represents a new way of thinking about media literacy and its relationship to young people’s imaginations. Our fundamental belief is that no matter how a group defines its collective identity -- on the basis of race, ideology, culture or, in this case, age – it has the inalienable and democratic right to say what it wants.

At GIFTS our primary function is to provide youth with an opportunity to create works of art that speak about their world. We know that given access to increasingly accessible technology and respectful guidance to the formal world of short film and video genres, teenagers are fully capable of producing thought-provoking, stylish works of art encompassing a wide spectrum of genres and mind-bogglingly diverse content.

The short-film web library that you are now surfing is the incontrovertible evidence.

The GIFTSfilms.com media literacy project online  

This GIFTSFILMS.COM Media Literacy Guide at GIFTSfilms.com is for you to use, in your classroom. At regular intervals we will feature a new, award-winning, student-produced short film with an accompanying Study Guide. All essays, discussion topics, exercises and bibliographic references will be cross-referenced with their matching Integrated Resources Package (BC Ministry of Education). We offer you this because we want to make the utilization of our expanding resource an ongoing, integral part of your classroom media experience.

Included in each on-line Media Lit. package, you will find

· the story of the film’s creation, the ins and outs of the pressure-cooker of collaboratively producing a short video (or two), from brainstorming to post-production, in one week.

· an analysis of the films for classroom discussion

· an introduction to the genre of the current film

· an examination of the media literacy issues the film provokes.

· a print and media bibliography to reference further development

· a series of exercises and essay topics for classroom use that link directly to BC Ministry IRP’s.

September’s inaugural film is a 1998 Production, Winner of the 1999 Outstanding Comedy Eyelens Award. Written and Produced by Advanced Drama Students Adam Jones and Kevin Willingham, it is a slick and funny silent film parody with a pro-feminist twist.

Why are we doing this? Because the most important component of our students’ experience, as consistently identified by them in their evaluation forms, is that they have the opportunity to make the video that mattered to them. Because every group, no matter how it defines itself, has the right to create its own culture, free of arbitrary autocratic control. Because the adult-run media industry spoon-feeds youth the lowest common denominator of art in the name of brand name coercion and consumer identification. Because all of us, children, youth and adults, are not primarily consumers but citizens and people.

And no, not every short video created at GIFTS is brilliant. But six of our students’ films were recently selected for the Canadian Images Program of the 1999 Vancouver International Film Festival (www.viff.com).

The increasing accessibility of technology is rapidly allowing us to creative alternative cultural networks driven not by immense transnational corporations (NBC/GE/ABC/DISNEY.com) but by loose affiliations of educators, students and artists. It’s been handed to us. Why not take it?

Using student produced films in the classroom: if corporations are doing it, it must have an impact

The Gulf Islands Film and Television School and the Access to Media Education Society (our affiliated non-profit society which accesses donated money to fund programs for traditionally marginalized groups like street youth, sex-trade workers and first nations) have expanded exponentially over the last two years. In part we have grown so rapidly we began to form strategic partnerships with numerous governmental and non-profit sector institutions whose future success depends in a large part on reaching young people with a particular message. In the last three months, the Insurance Corporation of British Columbia flew 40 teenagers from around the Province to Galiano Island to make Road Sense Videos, the Heart and Stroke Foundation commissioned an original docu-drama to support their Hoops for Hearts Campaign in the school system and Environment Canada, in association with Gumboot Productions, will nationally broadcast a series of twelve original Public Service Announcements about global climate change.

What these governmental and non-profit organizations have begun to realize is a fact that youth oriented corporations like Nike have known for years. As the level of disposable income Teenagers have their own culture. Sneaker and music and label transnationals hire 18 to 24 year old "cool merchants" at exorbitant salaries to take their products into North American inner cities and focus group teens so they can know how to make their product "cool." In order to create a product the demographic called "youth" will want to buy, corporations know they must go directly to their targets. Communications experts in government and the non-profit sector are starting to catch on.

GIFTS has profited from this. However, selling sneakers is not the point. At GIFTSfilms.com we are appropriating the methodology of profit-driven corporations and government funded agencies to facilitate the development of a real youth culture, one based not on selling a product or a message but on the real dramas, documentaries and animations that young people have been creating here for the past five years.

The resource library: the videos and films

These videos encompass a mind-boggling array of styles, themes and forms. Currently we have 400 short videos and films in our library with an average 5 new, original productions created every week. Produced under the tutelage of  award winning filmmakers and writers like Velcrow Ripper and Heather Frise (Genie Award, Best Documentary, Bones of the Forest), Aerlyn Weissman (Lives of Jane Rule, Forbidden Love), Marcus Youssef (Chalmer’s Award, A Line in the Sand) and Geoff Inverarity (Telefilm) these are the cutting edge of real youth culture. Culture created by youth for youth not to sell anything, not to convince anybody to be good or nice but for the sake of culture itself.

Awards

Over the past four years GIFTS films have won more awards than any other school at Youth and Amateur Film and Video Festivals across North America. As we expand our programs we are now finding our films invited to world class festivals like the Vancouver and Victoria Internationals. At this year’s Cascadia Festival of Moving Images, GIFTS produced films won in the following categories:

Early Intermediate

Best Early Intermediate Production: Brainwash

Best Early Intermediate Drama: Brainwash

Best Early Intermediate Animation: News of the Future

2nd Place, Early Intermediate Animation: Liquid D

People's Choice Award for Best Early Intermediate Production: Liquid D

Senior Secondary

Best Senior Secondary Animation: When Food Goes Bad

2nd Place, Senior Secondary Experimental: A Fish Out of Water

Post-Secondary

2nd Place, Post-Secondary Dramatic: Brother

Best Post-Secondary Music Video: Please Consider This: Crucifix Talk

Blues

Best Post-Secondary Experimental: Impulse

Best Post-Secondary Experimental: YoYo

2nd Place, Post-Secondary Experimental: Punch Kick Fight

Overall

Best Sound: Punch Kick Fight

Best Editing: YoYo

Most Promising Filmmaker: Remy Campbell.

That’s one festival. This year. Over the past five years GIFTS films have won 67 awards at national and international festivals, not including our own film and video celebration, the Eyelens Festival.

A note about values

The fear most commonly expressed by educators about what we do at GIFTS is that by giving students total control over their film’s content, we are abrogating our responsibility to teach them values. We do not believe that values are communicated by spoon feeding them. We do not believe that the excesses in our (adult controlled) media culture will be curbed by blaming viewers for enjoying them. The real challenge to the corporate media comes from exciting ordinary youth (and adults) to make the media that matters to them. The partial democratization of technology has put this once unimaginable goal within our reach. Teenagers have a right to speak to each other and the world. The videos you will find on this website prove that they can.

We invite you to join us.

GIFTS scholarship

As a way of stimulating student interest in the objectives of the GIFTSfilms.com Media Literacy Project we are offering with each media package the opportunity for students and teachers to submit work they feel represents the best criticism they have to offer. Every two months one essay or project received by GIFTS will be chosen by GIFTS Staff to be featured on the following month’s website. The creator will receive a free, one week Media Intensive Program Tuition Scholarship to attend a GIFTS session of their choosing (value: $595.00 CDN). If students want to write or create something that’s not suggested in the Media Lit. Exercise List, they are free to submit that as well. We encourage you to be provocative, push the edges of what people expect and, most of all, create something that matters to you.

Media Literacy Online Package
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Fall 2002
How To Use this Guide

This guide is designed as a one to three class seminar, to be used in a media, english or fine arts classroom. Our principle focus here is using the GIFTS short video Lemon to provoke discussion and analysis of three aspects of film and video culture: silent film history, genre and story structure in screenplays. The outline provided here can be followed virtually moment by moment. Of course, the more information that’s connected to what you and your class are most interested in, the better. Throughout the guide there are suggestions for exercises also summarized at the end, with their corresponding BC Ministry of Education IRP’s. Some of these exercises require prep. while others can be done in class, on the spot. A third series of production oriented exercises involve a longer period of commitment from both you and your students. Hopefully the wide range of options offered will serve a bevy of classrooms at different stages of engagement with the visual media, whether your focus, resources and interest is in critical perspectives or production or, of course, both. 

Crucial to effective teaching, we believe, is that you use examples that mean something to you, as an artist/critic/audience member. Please do not take our suggested resources as law. Any films can be substituted and the ones your excited about will probably work best. 

Please note that GIFTS offers Professional Development residencies for secondary school teachers. These two and half day courses cover the full spectrum of video production, from brainstorming and scriptwriting to shooting and editing a short video. Teachers from across the country have found it an invaluable introduction to the basic elements of video production, a hands on experience that allowed them an affordable opportunity to dive into the very world they are asking their students to explore. 

1. Show the film.

Group Question: What did people think? Like and dislike? 

a. Keep track of the answers. Let’s see how many of the issues get covered in the discussion/ work. 

Section 1:  the story, structure and narrative

Script

Based on the 19th c. Melodramatic Play, traditional screenplay structure is pretty standardized. You can use Lemon to open up an examination of traditional narrative structure, which looks like this (see Syd Field, Screenplay for a primer). 

Act 1 (Setup)

· Introduction to main characters, protagonist and antagonist.

· Inciting incident

· Turning Point (an event which changes the course of the action)

Act 2

· Rising dramatic action

· Further complications in the hero’s quest to get what they want. 

· In tragic dramas often in the early stages of Act 2, thing get better for the hero (think Sling Blade, when he gets a job, goes on a date. It’s a good sign that things won’t go well in the end if they get better 30 to 45 minutes in)

· Revelation of information hidden from the audience or one of the characters or both. 

· Turning Point 2

Act 3

· All of which leads to the climax in which the hero traditionally takes action to overcome the obstacle to what they want. another way of referring to this is as the climax

Stories with beginnings, middles and ends.

Exercise

Divide Lemon into Beginning, Middle and End, With Plot Turning Points which, again, are the actions that move the story into its next stage. What’s the hidden information? 

Beg.: Couple goes to buy lemonade.

TP1: Bad guy kidnaps her

Mid.: Good guy attempts to rescue her.

TP2: Girl frees herself. 

End: Knocks out the bad guy, good guy takes credit.

Tag (Reversal): She bops good guy, too.

Generally in traditional screenplays there are two main characters who serve the functions of protagonist and antagonist. A protagonist is the lead character. In film, they are traditionally defined as the person who takes action to overcome the plot’s major obstacle. In the case of Lemon, the protagonist switches. The filmmakers fool us into thinking the Hero will be the protagonist because he’s the one who takes action against the villain (I’ll save you!). In fact, it’s the Woman who becomes the protagonist by taking action, first against the villain, then against her doofus boyfriend. This is the twist. 

Class Brainstorm 

Think of three or four movies that people have seen. Identify the protagonist and antagonist. 

In Lemon:

· Who’s the antagonist? The Bad Guy. 

· Who’s the protagonist? At the beginning of the film, the Good Guy.

· Who’s the protagonist at the end of the film? The girl.

· When does it change? When we realize he’s a loser and she takes action.

· Hidden information.: her boyfriend’s a weenie, which she discovers during the fight. 

· This leads us directly into the climax, which is her taking action. In this way she replaces the Good Guy as the protagonist and we an audience are happily surprised. The person we thought was supposed to be our hero is in fact not. Our protagonist is the Damsel in Distress.

Exercise: Think of another twist for Lemon (there are many possibilities …)

e.g. They kill each other in the fight and she’s happy.

In most films, Hollywood and Independent, rigidly conform to this structure. In fact, Hollywood screenplays are often constrained by these time-limits:

Inciting incident (within the first 10 minutes)

Act 1 - 20, 25 minutes (set up)

Act 2 - 40 - 50 minutes (development and complications)

Act 3 - 10-20 minutes (climax and resolution)

A little tidbit: In the South Park Movie, just before the kids assault the USO Base, one of them checks his watch. It reads: Act 3: The Ticking Clock. This is a great little gag about the structure that the South Park team knowingly adhered to in this movie. Because the major genre of the South Park Movie is Action, they used the most common device -  a disaster (in this case Satan ruling the world with Saddam Hussein) that will befall unless they can fix things (save the Canadian comics) within a very limited amount of time (the Canadians are about to be executed). One of the wonderful things about that movie (no matter what you think of the language) is its media literacy. They parody a whole truckload of garbage Hollywood clichés with pinpoint accuracy – from Disney movies to French Resistance films to American war movies to sci-fi adventures they reflect youth culture’s intuitive understanding of all the issues raised in the vaguely defined world of media literacy. 

Exercise: show a film in class or find one that pretty well everybody has seen. Films that I’ve found that are fun for teenagers are Harold and Maude, Clockers, Heathers, Clueless …See if you can divide up its story into basic three act structure, identify the protagonist(s), antagonist(s) and other key characters (usually falling into one camp or the other). What are the turning points (again, major events which shift the course of the action). What’s the climax, or what happens near the end that allows the hero to triumph (or, in the case of tragedy, fail). 

Reversals

One of the keys to comedies that work is that they’re full of reversals. Reversals is a fancy way of saying that something changes, for better or (more typically) for worse. A perfect example of a reversal is when Our Hero goes to the lemonade stand to buy his darling some lemonade. The boys display a sign that say .25 but when Our Hero approaches the stand they fold out a hidden section of the sign that makes it read 1.25. 

Q. Is that funny? Did people laugh? It’s a pretty obvious gag but generally audiences like it. Why do we find it funny? 

A. Things going wrong, laughing at people in a way that wouldn’t be acceptable in real life. We like this. It’s the backbone of comedy.

Screenwriter Peggy Thompson (Lotus Eaters, Better than Chocolate) says good film writing should be like slalom skiing. Back and forth, back and forth, aiming for the finish. Things change at every turn. 

Q. What are other examples of reversals in Lemon? 

· She gets bored when they’re fighting

· The Villain’s gag about “Do you like movies, little girl?” And his punch line, “How about Texas Chainsaw Massacre?!!!” Jokes are essentially reversals. You set up a mystery or lead the listener to believe one thing is coming then finish with something surprising. 

Think of somebody you know who tells stories about things that happen to them. Some people are good at it, others aren’t. The difference is often that the ones we like are full of reversals. 

Things are always happening that you can’t see coming. 

Exercise:

Think of a film you’ve seen recently and identify a part in it that surprised you. This is probably a reversal of some sort. Did it work? Seem to make sense? If yes, try to identify how the filmmaker fooled you. If no, explain why it didn’t make sense, whatever it was that happened? 

e.g. Thelma and Louise, the two of them going off the edge of the cliff at the end. 

Follow up exercise:

Think of a film where you totally saw something coming and you turned out to be right. How come you were able to figure it out? What told you that the supposed surprise was coming? 

Section 2: silent film

Lemon is a silent film spoof, a parody of the early films made in the teens, 20’s and early 30’s before technology allowed filmmakers to record sound that ran simultaneously with the action they shot. 

When people went to early films, the projectionist hand cranked the film through the projector. If he got tired, the film slowed down. The music was also usually played live, by an piano accompanist. 

(note: The Grey Fox is a wonderful Canadian movie which explores the myth of train robberies during the era of early films. The protagonist is inspired by the classic Great Train Robbery to pull a series of exciting, relatively non-violent heists. In it are a number of scenes that capture the magic of early cinema).

If you have time, show some early examples of silent film. Chaplin works really well, because he’s so funny, any of his early Keystone Cops films are excellent. The features are also brilliant: Gold Rush for adventure, City Lights for Melodrama, The Private for war. Chaplin took on numerous genres in his films, skipping between them with a master’s intuitive understanding of the elements in each, all unified by the overriding theme of the little tramp at the mercy of a big bad world.  

Q. What are some characteristics of early silent film?

· Jerkiness of action

· Speed of action

· Acting style (comes out of 19th century stage melodrama). It’s over the top and full of what seem to us to be ridiculous gestures. Think about the acting style of X-files or any of the contemporary mystery/cop shows. Though we often think of silent film as comedy, the style of tragedies and melodramas in silent film was generally as exuberant and full of gesture as the slapstick (Metropolis, Fritz Lang, for example). 

· Emphasis on action (as opposed to dialogue). With no sound, dialogue must be kept to a minimum. This forces the stories to rely heavily on action. In fact, the keystone cops/early Chaplin/Buster Keaton movies are a lot like action genre movies today, in that so much of what happens is heightened physical action.

· Importance of music. 

· With no diegetic sound (sound that is a consequence of the action taking place in the scene), music assumed a vast amount of power in the telling of a story. Music’s importance is still paramount is communicating to an audience – it tells us what we should be feeling. 

· Short length. Even feature films of the time were usually well under 90 minutes. In the early days of film it was hard for anyone to know how to put together a story that lasted as long as your average play. And film stock, like now, was expensive. Production studios relied on short slapstick comedies to appeal to audiences. 

Q. What kind of music is employed in different genres of film? (Horror, Action, War, Comedy etc. – students will have an instinctive sense of this). 

A. Violins in melodrama, the atonal bursts of Blair Witch Project etc. 

Classroom Exercise:

Watch a contemporary film scene that relies on music to communicate meaning. Then turn off the sound. What happens? What’s the difference in the experience?

e.g. Star Wars battle scenes, the rescue sequence of any action film, the “I love the smell of napalm in the morning,” scene from Apocalypse Now or the waltz fight scene in Clockwork Orange (it’s free of 18A content).

Follow up:

Pick one of the sequences listed above and play some inappropriate music. See if you can make them laugh.

e.g. A PG. rated South Park song over a scene from the Horse Whisperer. Vivaldi over Halloween H2O.
When shooting Lemon, the fight scenes looked lousy in normal speed. Double-timing them made them funny (kind of a parody, like the guy who turns the film real is really getting into it) and made a virtue out of their goofiness. In a high pressure artistic situation, stylistic choices are often about making up for what we don’t have. This one does it very well. 

Exercise

Write and shoot a one minute silent film that in some way evokes the style of early cinema as identified in characteristics above. 

· a straight melodrama like Lemon.

· parody a serious TV show or movie – doing a short trailer (the ads for movies you see in theatres) is probably the easiest – using silent film techniques. An X-files take-off with melodramatic acting and titles could be very funny. 

· a silent rock video with titles

· a contemporary situation, borrowing money from your parents, with silent film elements. 

Exercise 2

Mix and match genres with acting styles in a short 30 second video (monologue or scene).

· A couple trying to decide what to watch on TV acting like it’s Wrestemania/WWF

· Two kids going for ice cream like it’s the X-files or Millennium. 
· A South Park episode like it’s a Shakespearean tragedy.

· A serious drama (you can steal the story from somewhere) like a sitcom (think geeky kid Earkle on Family Matters or the Simpsons). 

You don’t need much in the way of story/shots to do this. A couple of scenes or one monologue will do. 

Section 3: genre

What we’re really talking about is playing with genre.

Archetype: The original pattern or model from which copies are made; a prototype; a typical specimen (OED). 

Genre is the style of a film. It is a way of examining films that employ similar stylistic, narrative and thematic devices to tell their stories. 

Some people say there are only five or six different stories that get told again and again in different ways. See the work of Joseph Campbell on myth. 

Q. Name some traditional Hollywood genres and think of examples that correspond.

A. Action, Gangster, Romance, Comedy, Slapstick Comedy, Romantic Comedy, Issue Based Drama, Documentary, Mockumentary, Melodrama, the Success Story, the Disease Movie of the Week etc. etc.

Q. What are the genres utilized in Lemon?

· Silent Film Comedy

· Slapstick

· Comedy

· Keystone Cops

· Melodrama (boy/girl, villain takes away girl/ girl triumphs)

Q. What’s the archetype the Lemon filmmakers use?

A. Damsel in Distress

Exercise

Find other examples of Damsel in Distress in movies that you’ve see and examine the function of the female characters from within those movies. Do they initiate the action? What are the qualities that they have in common? Do the films make any attempt to modernize them and, if so, are their strategies effective?

e.g. Thelma and Louise, Just Another Girl on the IRT. How about True Lies? Notice what the female characters do. In True Lies Jamie Lee Curtis’ character only kills terrorists by accident. The daughter is the damsel in distress who must be saved. 

Q (and possible short essay topic): Is Lemon a feminist film? Why or why not? Hints: Yes, because the woman stands up for herself and takes care of her doofus boyfriend. No, because it’s the failure of the man to succeed in a traditionally macho way (defeating the Villain) which prompts her to act. If he’d beaten the bad guy up, what would have happened?

Genre

There’s a series of teen films that have, in a feature length film, used precisely the same trick of Lemon’s: they’ve taken stories from another historical period and transposed them to contemporary life. 

Exercise:

Write a short essay comparing and contrasting modern remakes of classic stories for contemporary teenage audiences. E.g.: Cruel Intentions with Dangerous Liaisons (or Valmont), Baz Luhrmann’s Romeo and Juliet with the play, Clueless with Emma by Jane Austen. What do the filmmakers do to make the stories appeal to younger audiences?

Films mix genres, playing with our expectations. Often the films we like most are the ones that surprise us. However, in certain films (action, for example) filmmakers must be careful not to alienate their audiences expectations. Imagine if in True Lies the Schwarzanaegger character (protagonist) and the Tom Arnold character (wise-cracking sidekick) were secretly homosexual lovers. Any buddy film in which this occurred (Lethal Weapons, etc.) would create seriously shock its audience.

Q. Who are action films targeted towards? (15 - 25 year old men).

Q. Why would a filmmaker hesitate to make their heroes in an action film gay lovers? (social mores and marketability).

Q. Why are almost no action film heroes women? (exception: Tank Girl and a few others). 

Q. Why might it be fun to do something like this? (surprise).

Exercise:

Summarize the story in a traditional Hollywood genre film (try action or comedy) and then change one major element of the story in a way that would surprise the film’s audience. 

Final Exercise

Do you like Lemon? Why or why not. Try to be specific. It is very possible to make an argument that you didn’t like it if you can really spend some time figuring out why …

Summary of exercises and their corresponding Film and TV 11/12 IRP’s.

Classroom Exercises

Film/TV: Analysis and Context

Communications: Comprehend and Respond (Strategies and Skills, Engagement and Personal Response, Critical Analysis), Self and Society (Personal Awareness)

1. Music in Film 

· Watch a film scene that relies on music to communicate its meaning. Turn off the sound. What’s the difference?

· Watch a film scene with inappropriate music playing in the background. e.g. A PG. rated South Park song over a scene from the Horse Whisperer. Vivaldi over Halloween H2O.

Essays/Small Group Work

Film/TV: Analysis and Context

Communications: Comprehend and Respond (Strategies and Skills, Engagement and Personal Response, Critical Analysis), Self and Society (Personal Awareness)

1. Damsel in Distress Part 1 

Find other examples of Damsel in Distress in movies that you’ve see and examine the function of the female characters from within those movies. Do they initiate the action? What are the qualities that they have in common? Do the films make any attempt to modernize them and, if so, are their strategies effective?

2. Damsel in Distress Part 2 

Is Lemon a feminist film. Why or why not? Hints: Yes, because the woman stands up for herself and takes care of her doofus boyfriend. No, because it’s the failure of the man to succeed in a traditionally macho way (defeating the Villain) which prompts her to act. If he’d beaten the bad guy up, what would have happened?

3. Modernizations of Classic Stories 

Write a short essay comparing and contrasting modern remakes of classic stories for contemporary teenage audiences. E.g.: Cruel Intentions with Dangerous Liaisons (or Valmont), Baz Luhrmann’s Romeo and Juliet with the play, Clueless with Emma by Jane Austen. What do the filmmakers do to make the stories appeal to younger audiences?

4. Genre Stories and Style

Summarize the story and style of a traditional Hollywood genre film (try action or comedy). Then change one major element of the story in a way that would surprise the film’s audience. 

5. Story Structure in Lemon 

Divide Lemon into Beginning, Middle and End, With Plot Turning Points which, again, are the actions that move the story into its next stage. What’s the hidden information? 

6. Story Structure in a well-known Feature 

Show a film in class or find one that pretty well everybody has seen. See if you can divide up its story into basic three act structure, identify the protagonist(s), antagonist(s) and other key characters (usually falling into one camp or the other). What are the turning points (again, major events which shift the course of the action. What’s the climax, or what happens near the end that allows the hero to triumph (or, in the case of tragedy, fail). 

7. Twist/Reversals in Lemon

Think of another twist for Lemon (there are many possibilities …)

e.g. They kill each other in the fight and she’s happy.

8. Twist/Reversals in Feature Films

Think of a film you’ve seen recently and identify a part in it that surprised you. This is probably a reversal of some sort. Did it work? Seem to make sense? If yes, try to identify how the filmmaker fooled you. If no, explain why it didn’t make sense, whatever it was that happened? 

e.g. Thelma and Louise, the two of them going off the edge of the cliff at the end. 

9. Twists You Saw Coming

Think of a film where you totally saw something coming and you turned out to be right. How come you were able to figure it out? What told you that the supposed surprise was coming? 

10. Review

Do you like Lemon? Why or why not. Try to be specific. It is very possible to make an argument that you didn’t like it if you can really spend some time figuring out why …

Production Exercises

Film/TV: Industry/Drama Skills

Communications: Communicate Ideas and Information (Composing and Creating, Improving Communications, Presenting and Valuing), Self and Society (Building Community, Working Together)

1. Write and shoot a one minute silent film that in some way evokes the style of early cinema as identified in characteristics above. 

· a straight melodrama like Lemon

· parody a serious TV show or movie – doing a short trailer (the ads for movies you see in theatres) is probably the easiest – using silent film techniques. An X-files take-off with melodramatic acting and titles could be very funny. 

· a silent rock video with titles

· a contemporary situation, borrowing money from your parents, with silent film elements. 

2. Mix and match genres with acting styles in a short 30 second video (monologue or scene).

· a couple trying to decide what to watch on TV acting like it’s Wrestemania/WWF

· two kids going for ice cream like it’s the X-files.

· a South Park episode like it’s a Shakespearean tragedy.

· a serious drama (you can steal the story from somewhere) like a sitcom (think geeky kid Earkle on Family Matters or the Simpsons). 
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